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ExecuTivE SUMMARY

n July 2nd, 2003, revisions to the University of Alberta

homepage (www.ualberta.ca) and subsequent top-level

pages were implemented. These changes are a result

of more than ten months of research that has included
informal interviews, feedback from online forms, and a formal usabil-
ity study.

Objectives of the project:

* Improve usability/navigation on the homepage and top-level
pages;

» Create space on homepage for delivering global communications
messages; and

* Develop a system for delivering audience specific content at
different levels of the site.

Improving the usability and navigation of the University of Alberta
website was determined to be a major need based on feedback
received from the current site and informal interviews with members
of the campus community. The key advisor in this area of the project
was Lisa Given, PhD, Assistant Professor in the School of Library and
Information Studies.

The major steps in improving usability and navigation of the current

site were:

* Conduct informal interviews to find out how people use the site
and what information they need frequently;

« Organize content more efficiently by developing a better classifi-
cation system;

* Develop a test site; and

+ Conduct usability testing.

A formal research proposal for usability testing was submitted to
the Faculties of Education and Extension Research Ethics Board and
was approved on May 7th, 2003. Two rounds of task-oriented one-on-
one talk-aloud sessions were conducted between May 10th and June
18th, 2003. Revisions to the site were made between the first and
second round, based on the results of the first round with final revi-
sions coming after the second round of testing.

Key findings and recommendations from the usability testing include:

* The majority of participants rated finding information as “easy”
and organization of the site as “effective.”

* In most areas, the classification of content was effective. In areas
where it was not, revisions have been made based on further
questioning of and feedback from participants.

» Access to frequently used sites through Quick Links is important
and effective.

» The Quick Links drop down menu on the homepage was
ineffective and replaced by a list.

* Wording of categories and links is important and must be adapted
to terms the reader recognizes.

In addition to the improvements to usability and navigation, the site
has also been altered to improve communications to both internal and
external audiences. The U of A Notices section has been created on
the homepage and all major second level pages to deliver audience/
subject focused messages at multiple points. Usability testing and
feedback from the site preview indicated the most effective way to
format U of A Notices was as a bulleted list with each notice linking to
further details.

Another point of interest from the usability tests was that some
participants did not distinguish between the main University of Alberta
website and other sites associated with the U of A. These participants
had some difficulty navigating within other department/unit sites and
stated or implied that it would be useful if department/unit sites shared
common navigation/search/layout schemes, so that each site would
“work the same way.”

Overall, the results from the usability tests and the feedback from
the preview have been very positive. The new site retains enough
familiarity with the current version while incorporating the improve-
ments that were needed without being seen as a complete redesign.

This report and study was compiled by Creative Services.
For information on the new University of Alberta website or web
development, please contact Tim Schneider in Creative Services,
Office of External Relations, at tim.schneider@ualberta.ca or 492-
7175. For information regarding the Usability Study or this report,
please contact Christie Schultz in Creative Services at christie.schultz
@ualberta.ca or 492-6326.

Creative Services would like to thank Lisa Given, our usabil-
ity study participants, and anyone who has provided their feedback
online.

ExecuTive SUMMARY
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UsaBILITY STUDY OVERVIEW

Background

In November 2002, the Creative Services team (Office of External
Relations) at the University of Alberta began developing a modified
interface for the University of Alberta homepage, www.ualberta.ca.
In order to ensure that the site will be useful to and usable by U of A
user groups (administrators, faculty, staff, students, alumni, and the
community we serve), usability evaluations were conducted to solicit
feedback and gather behavioural data.

A usability study tests the effectiveness of a website to deliver the
content it promises to deliver by assessing user interaction with a site.
These usability evaluations helped to determine the ease of use of the
modified website. The results of this usability evaluation were used to
make any necessary changes or enhancements to the U of A homep-
age interface or the website design. This final report is written for the
University community and the communities we serve.

Significance

Carrying out the usability evaluation helps the University ensure that
the new website is easy to use and learn, and therefore enhances
access to the University resources and services. Having represen-
tatives from the University’s website user groups participate in the
evaluation means that the final products are usable by the whole
audience.

Test Logistics

The usability study involved two rounds of testing to allow Creative
Services to test the site, revise the site, test again, and revise again
before officially launching the site. Both rounds of testing involved
task-oriented one-on-one talk-aloud usability test sessions. The first
round of testing involved 12 individuals; the second round of testing
involved ten individuals. Each test session took approximately one
hour.

It's worth noting that, according to Jakob Nielson and others, a
usability test with five users will typically uncover 80% of the site-level
usability problems. Because of the diverse range of audiences, the
number of participants was expanded; by testing twice, it was pos-
sible to discover, and then address, most of the site’s usability issues.

The focus of the study was to address the following usability cat-
egories: home page; information architecture, navigation, and search;
linking strategy; internally vs. externally focused design; overall style;
page templates, layout, and site-wide design standards; graphical lan-
guage and commonly used icons.

Major Findings, Recommendations,

and Actions Taken

Generally, response to the test site was quite positive. In both rounds

of testing almost all users found that finding specific information was

easy (from the responses “very easy,” “easy,” “somewhat easy”) and
that organization of the site was effective (from the responses “very
effective,” “effective,” “somewhat effective”).

Nevertheless, participants directed attention to some key areas. (A
complete list is in the Results section of this report.) Whenever appro-
priate, changes were made to address these concerns. (A complete
list of changes is in the Actions Taken section of this report.) Some of
the major findings, recommendations, and actions taken include:

» Display of Quick Links menus was adjusted. Drop down menus
were not evident or were avoided by most participants in the first
round; lists on the second-level pages were overlooked. Changes
were made before the second round which proved to be highly
effective.

* Namesttitles of some categories/links were changed.

» Key links were added to some categories and second-level quick
link lists.

« Display of “Notices” was revised.

+ Faculties and Departments display options were reviewed and
revised.

« Current Students section was changed to accommodate a
balance between many categories and more direct access to
links.

* Numerous subtle, yet significant, changes were made to the site
after each round of the study was completed. Please review the
Actions Taken section of this report for complete details.

Overall Benefits and Outcomes of the Study
Enhancing usability for the University of Alberta’s website helps us
to ensure that those who come to the website are able to find the
information they need quickly and efficiently. This study’s method
allowed us to find out a) what tasks the participants used, wanted to
use, or expected to be able to use the U of A main website for and
b) how easily and efficiently they were able to find this information. By
observing the participants perform their chosen tasks as they “talked
aloud” and then asking them to comment on the site in general, it was
possible to qualitatively determine what changes to the site were nec-
essary so as to make sure that the U of A homepage is a useful and
usable resource for all audiences. Changes were then made before
launching the site on July 2nd, 2003. As well, it was possible to find
out what the participants liked most about the modified website.
Furthermore, this study helps to ensure that Creative Services
is accountable and responsible for the work that goes into the Uni-
versity of Alberta website. As such, the University of Alberta website
both presents a professional face for the University on the web, and
provides a portal to University websites and resources for all of our
communities.

UsaBILITY STUDY OVERVIEW
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METHOD

articipants representing university administrators (e.g.,

Deans, Associate Deans, Vice-Presidents), academic

faculty, graduate students, undergraduate students, pro-

spective graduate students, prospective undergraduate
students, alumni, APOs, librarians, support staff, and community
members from a variety of departmental affiliations were recruited
through announcements on university listservs, on the University
website (www.ualberta.ca), and by e-mail. Individuals were recruited
for a task-oriented/talk-aloud usability test. Each participant was
recruited for a single session only.

Beginning in May 2003, ten to 20 individuals were to be recruited
for a first round of the talk-aloud exercise. Twelve individuals partici-
pated in the first round of the study. These participants were divided
among the above groups to achieve a diverse sample. To ensure that
there is an even distribution of participants in the selection process,
they were asked screening questions (see appendix). Feedback was
considered and modifications to the website were made.

After the first round of testing was completed, in June 2003, eight
to 20 individuals were to be recruited for the talk-aloud exercise. Ten
individuals participated in the second round of the study. Again, par-
ticipants were divided among the above groups to achieve a diverse
sample. To ensure that there is an even distribution of participants
in the selection process, they were asked screening questions (see
appendix).

For both rounds of testing, participants were asked to fill out a pre-
evaluation questionnaire (see appendix) to determine demographic
data and their level of expertise and experience with computers, the
Internet, and the University website. For both rounds of testing, par-
ticipants were also asked to fill out a post-evaluation questionnaire
(see appendix) to rate their experience using the tested product and
to give subjective feedback about what they liked and did not like
about using it.

For both rounds of testing, participants were reminded that their
comments were audio-recorded in order to ensure they are accurately
recorded (the consent form informed them of this already).

Participants were informed that it was not their abilities but the
product (i.e., website) that was being tested, and that by participating
in the usability evaluation the participant was helping refine the prod-
uct to make it easier to use. Participants were also assured that no
deception would be used.

Task-oriented / Talk-aloud Usability Test

This is the most common form of usability evaluation, and it involves
one participant carrying out a specified set of tasks while thinking
out loud about what they are doing. Typical comments involve confi-
dence before and after taking an action, if the result of an action was
expected or unexpected, the specific item or word the participant was
looking for, etc.
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The method involves the participant seated at a computer with a
test facilitator. One observer is also present in the room to assist the
researcher by taking notes. The facilitator may prompt the participant
with open-ended questions. The facilitator does not assist the partici-
pant in completing the tasks during the session. The facilitator notes
any difficulties that the participant has, or mentions having. The par-
ticipant is audio-recorded for purposes of collecting accurate data.

Honorarium

An honorarium of a $10 gift certificate to the University of Alberta
Bookstore was awarded to each of the participants; however, this
honorarium was not mentioned in the advertisement so as not to
compromise the voluntary consent of participants. The participant
signed the Payment Form (see Appendix) at the end of their participa-
tion in the study.

OBJECTIVE

The objective of the usability study was to determine typical user
behaviour on the University of Alberta website and to collect feedback
and comments about the website from a range of our audiences. The
data collected was used to enhance the site before the modified ver-
sion was launched on July 2nd, 2003.

The study was conducted in two parts and involved two rounds of
testing so as to allow Creative Services to test the site, revise the site,
test again, and revise again before officially launching the site. Both
rounds of testing involved task-oriented one-on-one talk-aloud usabil-
ity test sessions. The first round of testing involved 12 individuals; the
second round of testing involved ten individuals. Each test session
took approximately one hour.

The focus for the usability study was to address the following
usability categories: home page; information architecture, navigation,
and search; content on second and third level pages; linking strategy;
internally versus externally focused design; overall style; page tem-
plates, layout, and site-wide design standards; graphical language
and commonly used icons.

PARTICIPANTS

First Round, May 13th to 23rd, 2003

Twelve individuals participated in the first round of the usability study.
They represented typical users of the website and came from varied
backgrounds. All of them used Internet websites and felt comfortable
or very comfortable using a computer. (Additional pre-questionnaire
data about computer experience can be found in the Results sec-
tion.)

METHOD



UsABILTY STUDY FOR THE UNIVERSITY OF ALBERTA WEBSITE

Alumnus/Alumna 1
APO 2
Community Member/Public -
Faculty 1
Faculty Administrator (Deans, Vice-Presidents, etc.) 2
Librarian 1

Prospective Graduate Student -
Prospective Undergraduate Student
Student - Graduate

Student - Undergraduate

Support Staff

Other

Department / School / Unit:

* Academic Technologies for Learning

» Economics

* Educational Policy Studies

» Electrical and Computer Engineering
« Engineering

* English

» Faculté Saint-Jean

» Institute for Qualitative Methodology

* Nursing

* Psychology (Arts)

» Psychology (Science)

» Research Services Office

* Registrar’s Office and Student Awards
» School of Library and Information Studies

- a AN

Second Round, June 11th to 20th, 2003

Ten individuals participated in the second round of the usability study.
They represented typical users of the website and came from varied
backgrounds. All of them used Internet websites and felt comfortable
or very comfortable using a computer. (Additional pre-questionnaire
data about computer experience can be found in the results section.)

Alumnus/Alumna =

APO 1
Community Member/Public -
Faculty 1

Faculty Administrator (Deans, Vice-Presidents, etc.)
Librarian =
Prospective Graduate Student
Prospective Undergraduate Student
Student - Graduate

Student - Undergraduate

Support Staff

Other

NDNMNDN = 2

PAGE 6

Department / School / Unit:

* Alberta Centre for Active Living

* Educational Psychology

» Electrical and Computer Engineering

« Engineering

*  Human Ecology

* Modern Languages and Cultural Studies
» Office of the Dean of Students

* Open Studies

« Physical Education and Recreation

* Undeclared (Prospective Student)

MATERIALS / APPARATUS

Participants were each given the option of participating in the study
from their own computer that they use for work (on campus) or using
a computer provided by Creative Services.

For the first round of the study, five (of 12) participants used the
computer terminal provided by Creative Services. For the second
round of the study, six (of ten) participants used the computer terminal
provided by Creative Services.

By allowing participants to use their own computers as well, a
range of browsers and computer platforms was used.

Additional equipment included a tape-recorder for recording par-
ticipant comments. The consent form and information letter that each
participant read and signed informed the participant of the use of the
recording device. In order to address anonymity and confidentiality
issues as required by the Research Ethics Board, the researcher is
the sole person with access to the recordings.

PROCEDURE

The procedure for each participant’s session was as follows:

1. The test facilitator ensured that the participant had read,
understood, and signed the “Consent Form/ Information Letter:
Participant” document; if the participant was under the age of 18,
the test facilitator ensured that the “Consent Form/ Information
Letter: Parent or Guardian” document was also signed. The test
facilitator introduced the test observer.

2. The test facilitator read the “Usability Study Tests Session
Introduction” document to the participant.

3. The participant filled out the Pre-Evaluation Questionnaire.

4. The participant determined her or his own tasks by filling in the
“Usability Study Tasks” sheet. Participants were asked to choose
eight tasks. If the participant could not think of eight tasks in total,
they were asked to choose from the list of pre-set tasks as well.

5. The participant opened a web browser and went to the test site.
From there, the participant was asked to “talk aloud,” commenting
as they proceeded with the tasks. The test facilitator or observer
would prompt the participant if and only if necessary. This part of

METHOD
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the session was recorded on cassette. The facilitator and
observer took notes as well.

6. The participant was able to ask any questions of the facilitator or
observer about the study or the site. Non-confidential information
about the study and the site was discussed.

7. The participant filled out the “Post-Evaluation Questionnaire”
document.

8. The participant was given the honorarium and was asked to fill
out the “Payment Form” document.

EvarLuAaTiION MEASURES

Using qualitative analysis, the usability test measured the ability of
participants to accomplish tasks on the website related to their work
or study. The test also measured, by way of the talk-aloud method,
user behaviour while trying to complete these tasks. Furthermore,
user comments (written and spoken) were gathered about their reac-
tions to the website. This information pointed to specific usability
issues with the website.

PAGE 7
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REsuULTS

he results included in this section of the report detail the
responses to the pre- and post-evaluation questionnaires.
Individual participant summaries are included in the
appendix and place comments in context.

Key findings and recommendations from the usability testing
include:

* The majority of participants rated finding information as “easy”
and organization of the site as “effective.”

* In most areas, the classification of content was effective. In areas
where it was not, revisions have been made based on further
questioning of and feedback from participants.

* Access to frequently used sites through Quick Links is important
and effective.

» The Quick Links drop down menu on the homepage (tested in the
first round) was ineffective and replaced by a list.

* Wording of categories and links is important and must be adapted
to terms the reader recognizes.

In addition to the improvements to usability and navigation, the site
has also been altered to improve communications to both internal and
external audiences. The U of A Notices section has been created on
the homepage and all major second level pages to deliver audience/
subject focused messages at multiple points. Usability testing and
feedback from the site preview indicated the most effective way to
format U of A Notices was as a bulleted list with each notice linking to
further details.

Overall, the results from the usability tests have been positive. The
new site retains enough familiarity with the current version while incor-
porating the improvements that were needed without being seen as a
complete redesign.
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PRrRE-EVALUATION
SuMMARY, ROUND 1

Pre-Evaluation Questionnaire Responses, Round 1
Participant Data General Information

University Status:
Alumnus/Alumna
APO
Community Member/Public
Faculty
Faculty Administrator (Deans, Vice-Presidents, etc.)
Librarian
Prospective Graduate Student
Prospective Undergraduate Student
Student - Graduate
Student - Undergraduate
Support Staff
Other

= A A N0 O 2N ON -

Department/School/Unit:

* Academic Technologies for Learning

» Economics

* Educational Policy Studies

» Electrical and Computer Engineering

« Engineering

* English

» Faculté Saint-Jean

» Institute for Qualitative Methodology

* Nursing

* Psychology (Arts)

+ Psychology (Science)

» Research Services Office

« Office of the Registrar and Student Awards
» School of Library and Information Studies

Computer Experience

1. | have been using a computer for:

Less than 6 months -
Between 6 months to 1 year -

1-5 years 1

More than 5 years 1"
2. When using the computer, | feel:

Very comfortable 9

Comfortable 3

Somewhat comfortable -
Not at all comfortable -

REsurrs
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3. | use Internet websites:

At least once per day 12
At least once per week -
Several times a month -
Never

4. | use the University of Alberta homepage
(www.ualberta.ca):

At least once per day

At least once per week
Several times per month
Never

- - n O

5. The U of A homepage (www.ualberta.ca) is
my homepage

Yes 2
No 10

6. 1 use The U of A homepage (www.ualberta.ca) to/for:

Quick access for work related links, check the weather
Registration info, marks/financial Status, to locate Faculty/
Departments

Check the ExpressNews, access other Uof A materials online, find
people

Grades, search for people, course calendar, course schedule
Campus news, information about different departments, FGSR,
careers at U of A

Find info about the University, check the weather
ExpressNews, directories, links

Reference, general information

Webmail, academic info, grades

Searching, browsing
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PosT-EvALUuATION
SuMMARY, ROUND 1

Post-Evaluation Questionnaire, Round 1

Overall Usability Questions
[Please note that identifying information has been ed-
ited from this document.]

Overall, finding specific information was

(please circle):

Very Easy

Easy

Somewhat Easy
Somewhat Difficult
Difficult

Very Difficult -

What makes you rate it this way?

« “Layout is similar enough to old pages that ‘educated guesses’
paid off.”

* “The links were very apparent.”

» “lliked the design of the simplified links as well as the general
look of the website, but I'm not sure about a few of the linking
features.”

*  “Once the “for” and “about” was signaled out to me, everything
became so much easier to find.”

« “l failed on some tasks. It seemed the site was designed for very
linear thinking under categories that didn’t make sense.”

» “l think the links take me to find information easily.”

*  “Most things were very easy, however, some were more difficult—
not intuitive—required going back.”

* “l am a frequent user of the UofA website, so | am familiar with the
current links and organization of the site. There were some
features that were new to me, so | had to think about where to
search.”

» “Case of getting results quickly.”

* “The site was very user-friendly, clean, and informative.”

*  “Maybe | am familiar with the old version. | find this one easy to
navigate.”

* “Nice top-level navigation, but have to move in a number of pages
to get a specific category. Search in a central location prompts
searching. Quick links need to be expanded.

- 0 W N

REesurrs
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Organization of our site was (please circle):

Very Effective
Effective

Somewhat Effective
Somewhat Ineffective
Ineffective

Very Ineffective -

What makes you rate it this way?

«  “Visually fairly easy to tell/guess where to go. Content was easy
to find.”
* “One of the links didn’t work, but overall, organization was good.”

- 0 W W

+ “Some of the links were ordered in non-hierarchical ways, but
after some playing, the site was easy to understand.”

« “All the necessary information is included in the various pages
that pop up once one knows about the “for” and “about.”

*  “It's just the titles! | would never click “Academics.”

* “There could be some changes. E.g. show departments—all the
departments should be listed sequentially.”

« “l dislike the categorization ‘for’ but much of it was organized very
well.”

* “As noted above, | was looking for links that were familiar to me.
Some items were not immediately visible to me (quick links, show
department, etc.).”

+ “Case of getting results quickly without going through too many
lists/pages.”

* “lI had no problems navigating through it.”

* “llike the way the menus are arranged and also there are more
than one way to get around the page info you want to find.”

«  “Don’t know what some of the categories are for. Don’t know why
some info (i.e. ExpressNews) gets repeated on subsequent
pages. Don’t know why info is titled and sometimes not (e.g. U of
A Notices on second pages).”

As you were using this web site, what did you like?

What worked well for you?

*  “Pretty well everything worked smoothly. One broken link came up
on search for travel claim documents.”

* “The search engine was effective; the variety of links was nice.”

« “llike the initial website splash page as a portal for finding
information about EVERYTHING at the University of Alberta.
Generally, a really good job.”

* “The colour and the format of all the pages other than the home
page which | found too ‘busy’ and therefore did not notice the ‘for’
and ‘about’ words.”

* “llike the news stories on the site. | think the new site is prettier.
Some of the linear click-paths worked well.”

* “The very first thing that struck me was the colour. It is easier to
access information because of the ‘quick link’ feature that has
been added.”
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« ‘“Like the consistency on the left side of the screen, disliked the
right side (change from ExpressNews to quick links).”

* “Using ‘current student’ link seemed to work well for my chosen
tasks.”

* ‘“Less cluttered home page.”

* “The headers used were very intuitive (i.e. they made sense), and
the overall look of the page was very clean.”

* “The student info site and quick links. | like the layout of pages.”

+  “Sometimes got to links quickly. For/About categories.”

Aesthetically, what was pleasing? (E.g. text size, ease

of finding links, colours, graphics, spacing, etc.)

* “Nice ‘clean’ look.”

+ “Ease of finding links.”

« “Aesthetically, all of these items listed above were pleasing with
the exception of some of the links and how they’re organized.”

« “colours, fonts, graphics, and spacing, but not on the home page”

« “Text size, graphics, spacing all aesthetically pleasing.”

*  “Text size, colours.”

* “Good font size, readable font. Overall, better than the old main
page.”

+  “Text size was fine.”

e “Colours, masthead.”

« “All of the above. The site looks great.”

* “The interface. The text size is good for some, but some important
features are hidden (e.g. finding info about departments).

As you were using this web site, what didn’t you like?

What didn’t work well for you?

«  “Pretty well everything worked.”

*  “One of the links didn’t work; the current student page was rather
crowded. | would like more colours and graphics.”

+  “My issues were: 1) | glossed over the QuickLinks; 2) | wasn’t
sure what to make of the Categories vs. Links features; 3) Still
undecided about some of the linking organization; 4) Not knowing
when | left the main site.”

* “The home page and some frustration in not being able to quickly
find the information before | grasped the ‘for’ and ‘about.”

«  “Navigation.”

* “There is no header at the top of webpage [department] menu—
could be a difference to site.” [This comment refers to a specific
department website and not to the UofA homepage site.]

*  “On the subpages, the links are too bold.”

* “The for and about grouping did not seem clear to me immediately.”

» “2nd pages are very plain. Quick links have limited selection.

« “N/A”

* “Finding individual department information. Finding [specific
department] alumni association.”

*  “Homepage looks very different from second pages. Quick links
needs to be expanded. 4 pages of categories gets tedious.”

REesurrs
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Aesthetically, what was not pleasing? (E.g. text size, What are the three most common tasks you use the U
of A homepage (http:/www.ualberta.ca) for?

How would you organize the site differently? +  “Weather, access to library, access to e-mail/contact info search.”

ease of finding links, colours, graphics, spacing, etc.)

“Link/ viewed link colours clash a bit with the main colour
scheme.”

“On the current student page, take out ExpressNews, make U of A
Notices smaller, have page less crowded.”

“The look is good!”

“Nothing.”

“The site has 2 stripes or space on each side.”

“Could add some more links or information on the right hand side
of the homepage. University of Alberta address and logo should
be at the bottom. Different font for bottom below the U of Alogo.”
“Dislike the dark green.”

“The overall colours seemed darker than the current site.”

“Ease of finding links.”

“N/A”

“I like the colours and this interface is eye pleasing.”

“Homepage scrolls. Green bars on sides.”

What would you change about this website?

“Not much. It would be nice not to have to scroll to see the bottom
of main page.”

“I like more colour and graphics.”

“1) Splash page: the location of a library link, CNS links; 2)
‘Careers’ is fairly hidden.”

“The homepage set up or format. Make it less busy so that the
listings are seen much better.”

“Just the organization.”

“UofA logo and address at the bottom. Change position of campus
weather. Add no. of users visiting the site.”

“Reorganize the main page to get rid of for + about. Get rid of
green.”

“Nothing much. It just takes getting used to the differences.”
“Homepage should have a brief intro about UofA: location, size,
specialties, maybe greeting from UofA president.”

“I have no suggestions—it was a good site.”

“Put the breadcrumb trail at the bottom and on top of all pages
with a bigger font.”

“No scrolling on home page. Maybe put notices as pull down.
Don’t repeat ExpressNews.”

“Registrar’s office homepage, marks (Bear Tracks), finances.”
“Looking for ExpressNews, finding people, connecting to the
library.”

“l use [a faculty] homepage.”

“Profs, grades, courses.”

“To get campus news. To go to [faculty] site. To go to Careers at U
of A"

“Finding people, checking weather, finding resources.”
“E-mail, library, campus recreation information.”

“Phone directory, news, faculty/dept info.”

“Admissions info, human resources info, faculty/dept info.”
“Webmail, department info, student info.”

“Searching for U of A info, browsing, reading ExpressNews.”

Is the U of A homepage (http://www.ualberta.ca) your
homepage?

“No.”
“No. | use Google.”

“No.”

“No.”

“No.”

“No.”

“No.”

“Yes.”

“Yes.”

“No—I use [my unit's] webpage as my homepage.”
“At school, yes.”

“No.”

Do you have any other comments or suggestions?

“Keep up the good work. The site is very functional and user
friendly. [It] could use a little more colour and graphics. Aestheti-
cally, it looks a little dry.”

“Best of Luck!”

“I will use the homepage more after it is finished now that | had
this brief experience.”

“Hide or show departments—show departments under specific
headings. Search by Google is a good feature.”

“Great job!”

“This is much better than the last one.”

REesurrs
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PrRe-EVALUATION
SuMMARY, ROUND 2

Pre-Evaluation Questionnaire Responses, Round 2
Participant Data General Information

University Status:
Alumnus/Alumna
APO
Community Member/Public
Faculty
Faculty Administrator (Deans, Vice-Presidents, etc.)
Librarian
Prospective Graduate Student
Prospective Undergraduate Student
Student - Graduate
Student - Undergraduate
Support Staff
Other

Department/School/Unit:

» Alberta Centre for Active Living

* Educational Psychology

» Electrical and Computer Engineering

» Engineering

Human Ecology

Modern Languages and Cultural Studies
Office of the Dean of Students

Physical Education and Recreation
Undeclared (Prospective Student)

Computer Experience

1. | have been using a computer for:

Less than 6 months
Between 6 months to 1 year
1-5 years

More than 5 years

2. When using the computer, | feel:

Very comfortable
Comfortable
Somewhat comfortable
Not at all comfortable

SN =2 N = A

10

8
2
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3. | use Internet websites:

At least once per day 10
At least once per week -
Several times a month -
Never -

4. | use the University of Alberta homepage
(www.ualberta.ca):

At least once per day

At least once per week
Several times per month
Never

w D g

5. The U of A homepage (www.ualberta.ca) is my
homepage

Yes 2
No 8

6. | use The U of A homepage (www.ualberta.ca) to/for:

Searching information of each department or school

As a starting point for finding University resources | don’t already
have bookmarked

News, weather, contacts, LDAP, CNS Utilities

Getting to library site, map

Check library books/requests, check grades, look up campus
activities, access WebCT, read ExpressNews

Read ExpressNews, visit course websites, University Secretariat
website, course listings and descriptions

Finding policy and procedures, unit information, contact informa-
tion, webmail, forms

ExpressNews

WebCT, Human Resources policies, forms, payroll deadlines,
salary scales, AASUA/NASA agreements, Plotter@CNS,
Research and Trust Accounting

Phys. Ed. Info, library catalogue/databases, ExpressNews,
Search Features, Course Catalogue
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PosT-EvALUuATION
SuMMARY, ROUND 2

Post-Evaluation Questionnaire, Round 2

Overall Usability Questions
[Please note that identifying information has been ed-
ited from this document.]

Overall, finding specific information was (please

circle):
Very Easy
Easy
Somewhat Easy
Somewhat Difficult
Difficult -
Very Difficult -

a b~ =

What makes you rate it this way?

* “For my familiar information, it is easy to find. But for others’
information, it’s a little difficult for me.”
+ “l was a little diverted by the two different linking methodologies

on the main page [8 main headers vs. quick links] and kept trying

to think of which group | should follow to find something.”

*  “Knowing how to use Google.”

« “l was able to find what | was looking for in a short period of time
most of the time.”

+  “Sometimes you had to go to several pages to get where you
wanted to be. Others were a direct link—good!”

«  “Partly, it is similar enough to the current site that my knowledge
of its current structure is directly applicable. A lot less clutter—
easier to spot the link to follow.”

+ “Categories—much clearer!”

+ “llike getting to things quickly, not following several links.
Organizing things into identity/purpose makes more reading and
having different identities poses non-trivial existential questions.”

« “Some things | found easily. Other things took me a while to find,
such as HR payroll deadlines & forms. The first 3 layers of the
homepage were easy to navigate—I| encountered problems on
the department homepages.”

*  “Most items | access were readily available on the homepage.”

Organization of our site was (please circle):

Very Effective
Effective

Somewhat Effective
Somewhat Ineffective
Ineffective -
Very Ineffective -

b =
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What makes you rate it this way?

“The category is clear, but some categories are too in detall, i.e.
graduate.”

“When | caught on to how the links were supposed to progress,
everything | wanted to find was pretty much where | looked for it.”
“Categories vs. Links is confusing.”

“In most instances, it was clear what was meant by the title of the
links, but in some | thought they seemed somewhat interchange-
able.”

“The main heading could be organized differently—bolder, maybe
a different font. Maybe coloured bars around the main headings. |
think bigger and/or bolder fonts would be more effective, more
colour.”

“Very navigable.”

“Stronger visual impact; use of images for links on the main site—
allows use of a better font; site looks ‘cleaner’ (especially
homepages) and homepage is less ‘busy’ than at present, though
past the first page, this goes.”

“The labels used were readily understood. | didn’t see the Quick
Links when it was on the right hand side though (left hand or
bottom placement | saw).”

“Less clutter tom homepage than previously. Frequently accessed
info in Quick Links. Search box very obvious—responsive search
terms (the first “hit” was always the item | was looking for).”

As you were using this web site, what did you like?

What worked well for you?

“It's clear and not fancy. Quick links worked well for me.”

“The layouts were clean and the progression of the links obviously
have had a lot of thought put into them—a moment’s thought
about a link gives one a good idea of what one will find behind
them.”

“I liked it for the most part. The colours and layout are much
improved.”

“The divisions of the for/about—who the different aspects of the
website were for, (e.g. prospective students, current students).”

“I liked having a lot of the main links listed right on the main page.
E.g. Bear Tracks, WebMail.”

“Quick Links—let me get to where | wanted to go quickly; lots of
links to guide you.”

“Categories were clear, intuitive.”

“Search box, quick links (though I'd discourage alphabetical lists if
they can be avoided).”

“Being able to enter the website via audience or topic. Links/
bridging is facilitated.”

Aesthetically, what was pleasing? (E.g. text size, ease

of finding links, colours, graphics, spacing, etc.)

“Text size and spacing are very good. It's easy to find links.”
“Everything was laid out well and readable with a good proportion
of white space.”

“Yes.”

REesurrs
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« “l found the green pleasant and the text size useful.”

* “The banner and University of Alberta type face at the top, but
maybe more variety of photos or colours.”

+  “Good contrast of text, headings, links; images at the top are a
nice touch; white background, less use of yellow/gold; images at
the top on the main site fit together better—didn’t fit well on the
old site.”

* “Main page appears cleaner/ less cluttered.”

+ “Clean layout (more white space); font of for/about links. I'd
suggest softening the images a bit (from top strip).”

*  “Not too busy—text is well laid out; font is easy to read.”

* “Nice font and colour.”

As you were using this web site, what didn’t you like?

What didn’t work well for you?

* “The search function: When | use it, it always comes out with a lot
of information | don’t need. So the search function is not effec-
tive.”

* “The two different types of links [main headers vs. quick links]
were a little disconcerting. And | don’t like news stories on the
main webpage, even if they are restricted to their own area.”

* “The stacking of Categories/Links—non-intuitive for novice
users—links should have a description.”

+ “Entrance averages title.”

* “There could be more colours, photos, graphics. The words used
for some of the main headings—I was unsure what they would
lead me to. The Quick Links weren’t very obvious at first—for a
current student, those might be the most important. For a
prospective student, it might not give a very good idea of what the
U of A is about—more graphics, photos of campus, people,
atmosphere.”

+ “Confusion as to which link to choose—seemed to be overlap.
Some textual links didn’t clearly indicate what they linked to.”

*  “Nothing comes to mind.”

*  “Having to read through ambiguous categories and alphabetic
lists; not being able to search for people from the homepage.”

* “Lack of familiarity/consistency in look/layout across departments
on campus. | didn’t know when | had left the U of A site and
entered other on-campus department sites. Some pictures in the
banner—I don'’t see their relationship to the U of A (leaves) or
pictures of woman (looks like she has a lazy eyelid—half closed).”

* “Could not locate [a particular] site except via Search Box—
perhaps this is a faculty/department issue rather than a layout
issue.”

Aesthetically, what was not pleasing? (E.g. text size,

ease of finding links, colours, graphics, spacing, etc.)

How would you organize the site differently?

*  “The colour is a little dark. When | organize the site, | will use
bright colour.”

* “l would use changing colours to delineate shifts between distinct
areas so that one would intuitively recognize such a change.”
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“Nothing was overly bad—changing “sites” (CNS/parking) was
jarring.”

“A lot of white space.”

“Quick links—text could be bigger. More colour—a white
background just seems bland and the eye isn’t drawn to it as
much.”

“On main page, images at the top and main “white” background
section weren’t separated by a border—Ilooked to sudden. Once |
got inside the website, too much yellow/gold and too busy.”
“Nothing comes to mind.”

“Find other solutions for large green borders on large monitors.”
“Graphic on banner; reposition Quick Links on left hand side.”
“Would be important to be able to adjust text size (quite small,
could not change size using “View” option).”

What would you change about this website?

“Put more Quick Links on the general homepage, not just put on a
special website. For example, CaPS belongs to current students
and should be put on the directory of current students.”

“For most people, if it says “U of A” it's U of A—they don’t care
that it's not the main site—work for continuity.”

“On the homepage, | would make the for/about divisions clearer;
reword “Entrance Averages” title.”

“Change the organization of the headings. More colours,
background on both the main and other pages. Larger fonts.
Maybe put U of A notices on the side by ExpressNews—I didn’t
really refer to them at all.”

“First page has the for and about sets of links—confusing—which
way to go?—a single set would be better. Image at top a bit
boring. Image once inside the site should be different for different
sections—it’s a nice visual check and makes the site less static.
The top navigation bar isn’t on the main page.”

“Nothing comes to mind.”

“Think hard about what’s really better than the old site—not
obvious to me.”

“Add building hours to links under campus map. Add link to other
U of A Newsletters at the bottom of ExpressNews box.”

What are the three most common tasks you use the U
of A homepage (http:/www.ualberta.ca) for?

“Check information about course lists and marks. Academic
professors’ information. Read U of A News.”

“Researching on campus resources and finding contact that | can
talk to.”

“Weather, news, contact info.”

“Library, map, student groups.”

“Bear Tracks, Library, CaPS.”

“Read ExpressNews, lookup governance information, look up
course description and listings on the Registrar’s site and
department sites.”

“Policies and Procedures, Contact Info, Unit Info”

REesurrs
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*  “News (that’'s about it—otherwise | go straight to address or
Google to the page).”

*  “WebCT; accessing HR policies, procedures, and forms; sending
poster to plotter; accessing Research and Trust finding.”

* “Course info, Campus Rec, ExpressNews.”

Is the U of A homepage (http://www.ualberta.ca) your
homepage?

- “No.
.+ “Yes.
.+ “Yes.
- “No.
- “No.

*  “No. But | do visit it once a day. My homepage is “about:blank”™—I
like to decide where | wan to go.”

+  “No, but it likely will be now.”

+ “No.”

*  “No. The Dept LAN administrator set my homepage to the Dept
website.”

Do you have any other comments or suggestions?

* “Please fresh U of A homepage (www.ualberta.ca) every year.
Make it look different and energetic.”

» “Have a quick list of all the show for music/bands performing at
the U of A. Have a Quick Link to Student Services (i.e. CaPS,
Health Services). Maybe a quick link to the Students’ Union as
well. Too much green on the main page. Too much varsity. Have
more variety.”

» “Improvement to the site. Navigation is a little confusing. Site is
aesthetically more pleasing.”

*  “Much improved look to website—good to see you are doing user
testing.”

PAGE 1§
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FINDINGS AND DISCUSSION

(GENERAL FINDINGS
AND DISCUSSION

The test was designed to determine usability issues of the University
of Alberta website. The goal of this study was to improve usability of
the site by implementing necessary and beneficial changes before the
site launch on July 2nd, 2003. This section of the report outlines the
general findings of the study. The Actions Taken section of the report
details changes that have been implemented.

Overall, major usability issues were addressed after the first round
of testing, before the site preview and the second round of testing. As
well, reaction to the site was generally positive and was viewed as an
improvement to the previous version of the site. Most criticism that
came from the usability study was constructive and is reflected in the
implemented changes. The issues brought forth during the second
round of the testing were minor; nevertheless, the subtle changes that
resulted make the site more usable and useful.

SreciFic FINDINGS

First Round

1. Quick Links need to be as immediately evident as possible.

2. Some category titles need to be reconsidered.

3. While the “for/about” structure works well for some users, it needs
to be made more obvious, perhaps by darkening the headings. As
well, the “about” section order should be organized either
hierarchically or alphabetically.

4. Most participants look for department rather than faculty sites.
Therefore, the departments should display by default. (A “Hide
departments” option could replace “Show departments.”)

5. Participants’ comments often directed us to minor wording
changes. Most of these could be implemented.

6. Breadcrumb trails should exist on the top and bottom of each
second- and subsequent-level page.

7. U of A Notices with descriptions takes up too much room on the
homepage.

8. “Get more ExpressNews” link is needed.

9. ExpressNews is not seen as necessary for the “Current Students”
section.

10.Banner photos could be changed seasonally (fall/winter/spring-
summer) in September, January, and May.

Second Round

1. The search field on the homepage should more clearly suggest
that the search will only search U of A sites.

2. U of A Notices on second-level pages should appear in the same
form as they do on the homepage—the single line link works well.

3. The Current Students section needs adjustment so as to give
students more immediate access to their resources.

4. Some participants felt that they might use the “show descriptions”
option on the links pages, but that the option would need to be
more visible.

5. The suggestion to make the main banner clickable was made.

6. Some participants made suggestions related to specific links.
Most of these suggestions could be implemented.

7. Building hours could be added to the Campus Map.

8. A-Z index (as a link option) could be added to the Faculties/
Departments page.

Other Points of Interest

A few participants suggested or implied that there will only be one way
to get to any one piece of information. That is, it might not be obvious
to some users that there are different ways to get to the same link or
resource. This did not, however, interfere with these users’ ability to
find information. Using the site will increase awareness that informa-
tion can be found following more than one path.

Some visual issues were raised; those that related to usability
were addressed. Comments that spoke more to individuals’ prefer-
ences were noted. For example, some participants really liked the
green colour and some did not; some participants really liked the ban-
ner and some did not. While the banner will be changing seasonally,
the homepage will retain the green colour.

Another point of interest from the usability tests was that some
participants did not distinguish between the main University of Alberta
website and other sites associated with the U of A. These participants
had some difficulty navigating within other department/unit sites and
stated or implied that it would be useful if department/unit sites shared
common navigation/search/layout schemes, so that each site would
“work the same way.”

FiNDINGS
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AcTIONS TAKEN

Actions taken to improve the usability of the website based upon find-
ings and recommendations from the usability study are listed below.

First Round

1.

Quick Links on homepage and second-level pages.

User didn’t uniformly see the Quick Links dropdown menu, but in
discussion, wanted Quick Links. The dropdown menu was
replaced with a list of links asked for by the participants. Also,
participants specifically wanted a link to the Library to appear on
the homepage, which is made visible by eliminating use of the
dropdown Quick Links. Participants also indicated that they didn’t
see the Quick Links menu on second-level pages. Graphical
elements (yellow rules) were added to aid this.

“Academics” category in Current Students section.

It was evident that this term was too ambiguous and meant
different things to different users. Information that appeared with
that header was brought up one level so that once a student
navigates to their category (Undergraduate, Graduate, Continu-
ing) they will access these resources directly.

The “for/about” headings.

Reaction to this was mixed, in part because some users simply
did not see or notice the headings. Suggestions indicated that
making these headings stand out more would be helpful. As a
result of other comments, changes to the order of the categories
in the “about” section were made so that they are now alphabeti-
cal. For/about headings were darkened to make them more
visible.

Faculties/Departments default display setting.

Participant frequently looked for information about departments.
The default has been changed so as to give a complete list when
users first get to that page. Participants indicated that they
expected to scroll on a page like this and that they didn’t only
want a list of Faculties displayed first.

Wording, specific links, etc.

Participants often provided suggestions or comments regarding
specific wording or links. Many of these suggestions have been
implemented. For example, “Directory” was replaced with “Find a
Person”; Career and Placement Services links was added to
Quick Links menus on Current Students pages; "CNS” was
moved to the end of the link line on Computing pages.
Breadcrumb trails.

Breadcrumb trails were initially found only at the top of the page.
They were added to the bottom of pages as well.

Other design elements.

Vertical bars/separators replaced dots in between top navigation
bar on second- and subsequent-level pages. The yellow header
bar colour on second- and subsequent-level pages was softened.
U of A Notices.

The notices on the homepage were minimized to appear as one-
line text links to further information.

“Get more ExpressNews” link was added below the ExpressNews
stories.
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10.“Student Views” section replaces “ExpressNews” on Current

Students page.

Second Round

1.

Design Elements.

The space between the “for” and “about” sections on the
homepage was increased by five pixels.

Search.

The text “Search the U of A” replaced “Search” on the homepage
search bar. The search results formatting was updated to reflect
current look; fonts sizes were adjusted to aid readability. Clicking
in the “Search the U of A” field removes the text so that users can
type their search immediately.

U of A Notices.

The notices on the second-level pages were minimized to appear
as one-line text links to further information.

Current Students Section.

The ideal way of presenting the content for this section is to give
access to main categories of resources when students click on
“Current Students,” instead of having them choose from
“Undergraduate/Graduate/Continuing” at this level. The balance is
between presentation of all categories and making sure that that
the list is still scannable/readable. Some grouping helped this.
The section is now reorganized in a manner that will accommo-
date the expressed needs of current students.

Show descriptions.

The “Show descriptions” link option on second- and subsequent-
level was moved to make it a more evident option.

Clickable banner.

The main banner has been made “clickable” and returns users to
the homepage.

Links.

More links were added to appropriate categories following user
suggestions.

Forthcoming Adjustments

1.

A-Z index (as a link option) will be added to the Faculties/
Departments page.

Building hours will be added to the Campus Map.

Banner photos will be changed seasonally (fall/winter/spring-
summer) in September, January, and May; and for special U of A
events.

An events database is being developed to manage and promote
all campus events.

AcCTIONS
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APPENDIX A:
REsearRcH ETHICS BOARD DOCUMENT

FACULTIES OF EDUCATION AND EXTENSION
RESEARCH ETHICS BOARD
(REB)

I. Application for Ethics Review of Proposed Research
(revised Oct 30 02)

Name: Christie Schultz Student ID (if applicable): N/A
(for Creative Services, Office of External Relations)

E-mail: christie.schultz@ualberta.ca

Complete mailing address (if student): N/A
You must advise the REB of changes in email or mailing address.

Project Title: Usability tests for the University of Alberta website

Project Deadlines:

Starting date (yy/mm/dd): (03/05/08) Ending date (yy/mm/dd): (04/04/30)
If your project will extend beyond the original ending date, you must submit a Request for Change in Research Study.

Annual Reporting

If your project extends beyond one year from the date of REB approval, you will be required to submit an annual
status report at the end of each year of the project. Projects are subject to a complete re-submission after 3 years.

Status (if student):
( ) Master's Project ( ) Master's Thesis ( ) Doctoral Dissertation ( ) Other (specify):

Funding (if applicable):
() GrantApplication ( ) Contract Research (X) Non-Funded Research () Other (specify):

1, the applicant, agree to notify the Research Ethics Board in writing of any changes in research design, procedures,
sample, etc. that arise after the REB approval has been granted. A Request for Change in Research Study form
must receive approval from REB before the modified research can proceed.

| also agree to notify the REB immediately if any untoward or adverse event occurs during my research, and/or if data
analysis or other review reveals undesirable outcomes for the participants.

I have read the University of Alberta Standards for the Protection of Human Research Participants [GFC Policy
Manual, Section 66 [http://www.ualberta.ca/~unisecr/policy/sec66.html] and agree to comply with these Standards in
conducting my research.

(Pt S O n/?@} 71,2003

Signature of Applicant ) H Date

As the supervisor/instructor, | have read and dpprove submission of this application to the REB, and ensure that the
proposed project is compliant with the University of Alberta Standards for the Protection of Human Research
Participants [GFC Policy Manual, Section 66 [http:/www.ualbera.ca/~unisecr/policy/sec66.html].

Tim Schneider (Web Supervisor)

“Tim Chnecder MM 7' 20573

Printed name of Supervisor/Instructor Signature-of-Supervigor/Instructor Date ¥

ETHICS REVIEW STATUS

(v)/AppIication approved by REB member () Application approved by Research Ethics Board
() Application not approved

“

Lua Given> May 7 2=

Signature of REB Member Date
Distribution: Original to Applicant; Copies to REB file, Supervisor/Instructor (if applicable), Unit student file (if applicable)
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Applicant Name:

Il. Reviewer’s Checklist for Research Application

Project Title: Usability tests for the University of Alberta website
(Applicant Name and Project Title to be filled in by applicant.)

ASSESSMENT

1.

2.

12.

13.

Does the researcher provide a clear_statement of what is to be done?
Are the_data collection procedures clearly specified?

Have copies of instruments or samples of items to be used, including
tests, interview guides, and observational schedules been provided?

Have information letters, consent forms, and other attachments, as
appropriate, been provided?

Is there a clear explanation of the involvement of human participants?

If underage, legally incompetent, or other “captive” subjects are used,
have you attended to the right to opt out of

(a) the subjects, and

(b) their parents/guardians?

Has provision been made for explaining the nature, length and
purpose of the research to the participants and/or guardians?

Has the matter of informed written consent of participants
been attended to?

Has the right to not participate, and the right to opt out at any time without

penalty, harm or loss of promised benefit been provided?

. Are the procedures for providing anonymity and confidentiality acceptable?
11.

Is it clear that the study will not be harmful or threatening to the
participants or others?

If there are limited and/or temporary exceptions to the general requirements

for full disclosure of information, is there clear provision for debriefing
of participants?

If inducements or promises are offered for participants, are they of such a

nature that they do not compromise freedom of consent?

Please specify any other aspect of the study that needs special ethical
consideration.

REB member’s recommendation:

(<7 Approve () Referto REB

( ) Resubmit with changes, as indicated on the application
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Christie Schultz (for Creative Services, Office of External Relations)
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Signature of REB member Date |
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Ill. Overview of Research Project

Please provide a clear, concise description of the purpose, significance and method of your
research project. Give detailed explanations of how you intend to involve human participants,
whether the participants are underage, legally incompetent, or otherwise could be considered
ficaptiveo, and the conditions of their involvement. If you plan to record sounds or images in your
project, please explain why these types of data are essential to your study. Please confine your
project overview to two pages (about 800 words) maximum.

Purpose

The University of Alberta has been developing and is about to launch a new interface for the University of
Alberta homepage, www.ualberta.ca. In order to ensure that the site will be useful to and usable by our
user groups (administrators, faculty, staff, students, alumni, and the community we serve), we are
proposing usability evaluations to solicit feedback and gather behavioural data. Usability evaluations will
help to determine the ease of use of the new interface for the website. The results of this usability
evaluation will be used to make any necessary changes or enhancements to the U of A homepage
interface or the website design. A final report will be written for the University community and the results
of the study will be written up for presentation, discussion, or publication. (For example, results will be
published on the U of A Web Project Website, presented to the Campus Communicators Network and
other U of A units; results will be discussed with groups external to the University of Alberta such as with
CASE, the Council for the Advancement and Support of Education.)

Significance

Carrying out the usability evaluation will help the University ensure that the new website will be easy to
use and learn, and therefore will enhance rather than impede access to the University resources and
services. Having representatives from the Universityis website user groups participate in the evaluation
will mean that the final products will be usable by our whole audience.

Method

Participants representing university administrators (e.g. Deans, Associate Deans, Vice-Presidents),
academic faculty, graduate students, undergraduate students, prospective graduate students, prospective
undergraduate students, alumni, APOs, librarians, support staff, and community members from a variety
of departmental affiliations will be recruited through announcements on university listservs, on the
University website (www.ualberta.ca), and by e-mail. Individuals will be recruited for a task-oriented/
fitalk-aloudo usability test. Each participant will be recruited for a single session only.

Beginning in May 2003, 10-20 individuals will be recruited for a first round of the talk-aloud exercise.
These participants will be divided between the above groups to achieve a diverse sample. To ensure that
there is an even distribution of participants in the selection process, they will be asked screening
guestions (see attached). Feedback will be considered and modifications to the website will be made.

After the first round of test has been completed, in June 2003, 8-20 individuals will be recruited for the
talk-aloud exercise. Again, participants will be divided between the above groups to achieve a diverse
sample. To ensure that there is an even distribution of participants in the selection process, they will be
asked screening questions (see attached).

For both phases of testing, participants will be asked to fill out a pre-evaluation questionnaire (see
attached draft) to determine demographic data and their level of expertise and experience with
computers, the Internet and the University website. For both phases of testing, participants will also be
asked to fill out a post-evaluation questionnaire (see attached draft) to rate their experience using the
tested product and to give subjective feedback about what they liked and did not like about using it.

For both phases of testing participants will be reminded that their comments will be audio-recorded in
order to ensure they are accurately recorded (the consent form will have informed them of this already).




UsABILTY STUDY FOR THE UNIVERSITY OF ALBERTA WEBSITE PAGE 22

Participants will be informed that it is not their abilities but the product (i.e. website) that is being tested,
and that by participating in the usability evaluation the participant will be helping refine the product to
make it easier to use. Participants will also be assured that no deception will be used.

Task-oriented/ talk aloud usability test

This is the most common form of usability evaluation, and it involves one participant carrying out a
specified set of tasks while thinking out loud about what they are doing. Typical comments involve
confidence before and after taking an action, if the result of an action was expected or unexpected, the
specific item or word the participant is looking for, etc.

The method involves the participant seated at a computer with a test facilitator. One observer will also be
present in the room assisting the researcher by taking notes. The facilitator may prompt the participant
with open-ended questions. The facilitator will not assist the participant in completing the tasks during the
session. The facilitator will note any difficulties that the participant has, or mentions having. The
participant and the computer screen will be audio-recorded for purposes of collecting accurate data.

Honorarium

An honorarium of a $10 gift certificate to the University of Alberta Bookstore will be awarded to
participants; however, this honorarium will not be mentioned in the advertisement so not to compromise
the voluntary consent of participants. The participant will sign the Payment Form (see attached) at the
end of their participation in the study.
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IV. Procedures for Compliance with the U of A Standards

Human research conducted under the auspices of the University of Alberta must follow the
Standards reflected in the GFC Policy Manual Section 66 entitled iHuman Research - University of
Alberta Standards for the Protection of Human Research Participants.0 This document is
available on the University web site at http://www.ualberta.ca/~unisecr/policy/sec66.html

Please attach the following:

Information letter(s) to participant(s) (e.g. teachers, students, parents/guardians)

Consent form(s) for participant(s) (e.g. teachers, students, parent/guardians)

In the case of solicitation of participants through advertisement, a copy of the advertisement(s)

A copy of any data gathering instruments. In the case of published instruments, only the name need
be given. In the case of interviews, sample interview questions must be included.

A copy of the Research Assistant/Transcriber Confidentiality Agreement (if required)

Any additional documentation

Please describe clearly and concisely how you intend to comply with the Standards by answering
each of the following questions.

How will you explain the purpose and nature of your research to prospective participants?

I will reiterate that the purpose of the research is to test how easy the product is to use, not to test
their ability to use it; it is the product that is being tested, not them. | will also tell them that what they
say will help the University make the website as easy to use as possible.

(@) What steps will you take to obtain the free and informed consent of the participants?

By having them read and sign the consent/information form, and asking them if they have any
questions before they sign it. | will also inform them that recordings made during the session will be
kept anonymous and confidential.

In the case of participants who are under the age of 18 (e.g. some prospective undergraduate
students), both the participant and the parent will read and sign a consent/information form. The
participant will sign the fiConsent Form/Information Lettero (attached); the parent/guardian will sign the
fiConsent Form/Information Letter: Parent or Guardiano (attached). In the case of participants under
the age of 18, if either the participant or the parent/guardian does not sign the consent form, the
participant will not be included in the study.

(b) Are there limited and/or temporary exceptions to the general requirements for full
disclosure of information? If yes, (i) please describe the exception(s) (ii) justify the need
for the exception(s), and (iii) explain the provisions for debriefing participants.

There will be no limited/or temporary exceptions to the general requirements for full
disclosure of information.

(c) Are there any circumstances which could compromise the voluntary consent of
participants (e.g., incentives, captive populations, second relationship)? If yes, how will
these circumstances be dealt with?

An honorarium of a $10 gift certificate to the University of Alberta Bookstore will be awarded to
participants; however, this honorarium will not be mentioned in the advertisement so not to
compromise the voluntary consent of participants.

How will you provide opportunities for your participants to exercise the right to opt out
without penalty, harm or loss of promised benefit?
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The consent form will inform them that they may choose not to answer any of the questions,

or not to perform any of the tasks. After they sign the form, | will also reiterate this message, and tell
them that they are free to leave at any time. In the case of participants who are under the age of 18,
either the participant or the parent/guardian will be allowed to exercise the right to opt out of the
study.

If data has been collected from participants who opt out of the study, the data provided will be
destroyed and will not be used in any reports.

4. How will you address anonymity and confidentiality issues?

There will be nothing to tie the consent forms to any other information gathered (questionnaires or
cassette tapes). At the most, there will be one observer who will also agree to abide by the
guidelines. | will be the sole facilitator and the sole person with access to the recordings. Selected
comments from some of the participants may be quoted in a final report or presentation; however
there will be no accompanying information to identify the participant beyond relevant demographic
information. The consent form will inform the participants of this.

As well, each participant will choose a pseudonym which will link each individualis documents to each
other. In reports, the participant will be referenced by this pseudonym.

Participants, and parents/guardians in the case of participant who are under the age of 18, will be
provided with a copy of the Consent Form/ Letter which includes contact information for the
researcher.

5. Will there be any risk, threat or harm to the participants or to others? If yes, (a) please
elaborate and (b) how will you minimize the risk, threat or harm?

There is nothing in the usability evaluation that is inherently threatening or harmful to participants or
to others.

6. How will you provide for security of the data during the study and for a minimum of 5 years
thereafter?

Consent forms containing the names and email addresses of the participants will be stored separately
from the questionnaires and recordings in the researcheris office. For the duration of the study, all
hard copies of data will be stored in a filing cabinet my office; electronic versions of data (e.g.
spreadsheets created for analysis, transcriptions) will be stored on my computer in my office. The
Payment Form, the Research Assistant/Transcriber Confidentiality Agreement, the Consent Forms,
and the Questionnaires will both be stored separately and securely in the researcheris office for the
duration of the project. This project will be completed in one year's time, at most; after that completion
date all gathered material will be held securely for the minimum 5 years in the offices of Creative
Services at the University of Alberta, specifically within the office of the Web Supervisor (Tim
Schneider). After 5 years, all data collected and subsequently stored will be destroyed.

7. If you involve research assistants and/or transcribers in your research, how will you ensure
that they comply with the Standards?

There will be one observer present for some of the sessions; he or she will read the University of Alberta
Standards for the Protection of Human Research Participants [GFC Policy Manual, Section 66
[http://www.ualberta.ca/~unisecr/policy/sec66.html]. The observer will not be allowed to be present for the

sessions unless he or she agrees to abide by these guidelines. Before sitting in on a session,
agreement to abide by these guidelines will be indicated by the observer by signing a confidentiality
agreement (see attached Research Assistant/Transcriber Confidentiality Agreement). The observer
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will not be allowed to be present for the sessions unless he or she signs this agreement. The
observer will not have access to the data collected. The observer will give all notes to the applicant at
the end of each session.

The applicant will also sign the Research Assistant/Transcriber Confidentiality Agreement.

8. Please describe any other procedures relevant to complying with the Standards.
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APPENDIX B:
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ArPENDIX C:

PRE-SCREENING (QUESTIONNAIRE

Pre-Evaluation Questionnaire

Participant Data
Tick ( | ) the appropriate box for each

General Information
1. University Status:
A Faculty
A Faculty Administrator (Deans, Vice-Presidents,
etc.
A Graduate Student
A Undergraduate Student
A Prospective Graduate Student
A Prospective Undergraduate Student
A Alumnus/ Alumna
A APO
A Librarian
A Support Staff (Please describe:
)

A Community member/ Public
A Other (Specify:

2. Department/School/Unit:

Pseudonym:

Computer Experience

1. | have been using a computer for:
A Less than 6 months

A Between 6 months to 1 year

A 1-5 years

A More than 5 years

2. When using the computer, | feel:
A Very comfortable

A Comfortable

A Somewhat comfortable

A Not at all comfortable

3. | use Internet websites:
A At least once per day

A At least once per week
A Several times a month
A Never

4. | use the University of Alberta
homepage (www.ualberta.ca):

A At least once per day

A At least once per week

A Several times per month

A Never

5. The U of A homepage
(www.ualberta.ca) is my homepage:

A Yes

A No

6. |use The U of A homepage

(www.ualberta.ca) to/for:
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ArPENDIX D:
RESEARCH ASSISTANT /
TRANSCRIBER CONFIDENTIALITY AGREEMENT

Research Assistant/Transcriber Confidentiality Agreement

This study is being undertaken by Christie Schultz for the University of Alberta Creative Services unit of
the Office of External Relations. The purpose of the project is to assess the usability of the new interface
for the University website for its target users; in other words, assessing how easy or difficult it is for
people to use the new version of the University of Alberta homepage. Data from this research may be
used to make improvements. A final report on the research may be presented to the University
community, and the results may be written up for publication or conference presentations.

Project Title: Usability tests for the University of Alberta website

\'(d ) (’,E\M/\F , the Research Assistant/Transcriber, agree to:

1. keep all the research information shared with me confidential by not discussing or sharing the
research information in any form or format (e.g., disks, tapes, transcripts) with anyone other than
the Researcher(s).

2. keep all research information in any form or format (e.g., disks, tapes, transcripts) secure while it
is in my possession.

3. return all research information in any form or format (e.qg., disks, tapes, transcripts) to the
Researcher(s) when | have completed the research tasks.

4, after consulting with the Researcher(s), erase or destroy all research information in any form or
format regarding this research project that is not returnable to the Researcher(s) (e.g., information
stored on computer hard drive).

Research Assistant/Transcriber

2, 2003

(print name) (signature) date)

Researcher(s) f
kR \ by i Cm K/MV/) %_&,QOS

(print name) (’siénature) N

If you have any questions or concerns about this study please contact:
Christie Schultz, MA

Web Content Consultant, Creative Services

Office of External Relations, University of Alberta

Phone: 721-9885

Email: christie.schultz@ualberta.ca

This study has been reviewed and approved by the Research Ethics Board of the Facilities of Education and
Extension at the University of Alberta. For questions regarding participants rights and ethical conduct of research,
contact the Chair of the Research Ethics Board at (780) 492-3751.
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PAGE 29

CONSENT ForMm / INFORMATION LETTER: PARTICIPANT

Consent Form/ Information Letter: Participant

This study is being undertaken by Christie Schultz for the University of Alberta Creative Services unit of the
Office of External Relations. The purpose of the project is to assess the usability of the new interface for the
University website for its target users; in other words, assessing how easy or difficult it is for people to use the
new version of the University of Alberta homepage. Data from this research will be used to make
improvements. A final report on the research will be presented to the University community, and the results will
be written up for publication or presentation.

As a participant in this study, you will be asked to complete a talk aloud usability test. This is the most common
form of usability evaluation. You will carry out a specified set of tasks while thinking out loud about what you are
doing. You will be seated at a computer with a test facilitator. The session will be audio-recorded. You will also
be asked to complete one brief questionnaire before and one after the tasks are given. It is expected that the
study will take 1 hour of your time.

All information that you are providing will be held in confidence and you will not be identified in any way in the
final report. There will be no way to link your name on this consent form with any of the other information
gathered during your participation in this study. All data will be held securely for the minimum 5 years in the
offices of Creative Services at the University of Alberta. After 5 years, all data collected and stored will be
destroyed.

An observer will be present in the room for the period of testing and will take notes. The observer/ note taker will
not reveal any information about individual participants. The observer will not be allowed to be present for the
sessions unless he or she signs the Research Assistant/Transcriber Confidentiality Agreement and agrees to
abide by the University of Alberta Standards for the Protection of Human Research Participants. The researcher
will be the only person with access to the audio cassettes. Certain comments may be quoted or paraphrased in
the final report, but no identifying information will be given beyond selected demographic characteristics. You
can withdraw from this study at any time for any reason without explanation and any collected data will be
withdrawn and not included in the study.

If you are under the age of 18, your parent or guardian must be made aware of this study and sign the iConsent
Form/ Information Letter: Parent or Guardian.o

As a thank-you for participating in this study, you will be given an honorarium of a $10 gift certificate for the
University Bookstore. The honorarium will be awarded even if you withdraw from the study.

If you have any questions or concerns about this study please contact:
Christie Schultz, MA

Web Content Consultant, Creative Services

Office of External Relations, University of Alberta

Phone: 721-9885

Email: christie.schultz@ualberta.ca

| have read and understand the above information, and agree to participate in this study.

Participantis Name: (Please Print)

Participantis Signature:

Date:

This study has been reviewed and approved by the Research Ethics Board of the Facilities of Education and Extension at
the University of Alberta. For questions regarding participants rights and ethical conduct of research, contact the Chair of the
Research Ethics Board at (780) 492-3751.
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ArPENDIX F:
CoONSENT ForMm / INFORMATION LETTER:
PARENT OR (GUARDIAN

Consent Form/ Information Letter: Parent or Guardian

This study is being undertaken by Christie Schultz for the University of Alberta Creative Services unit of the
Office of External Relations. The purpose of the project is to assess the usability of the new interface for the
University website for its target users; in other words, assessing how easy or difficult it is for people to use the
new version of the University of Alberta homepage. Data from this research will be used to make
improvements. A final report on the research will be presented to the University community, and the results will
be written up for publication or presentation.

As a parent/guardian of a participant in this study who is under the age of 18, the researchers want you to be
aware what your child or person for whom you are guardian will be asked to do.

S/he will be asked to complete a talk aloud usability test. This is the most common form of usability evaluation.
S/he will carry out a specified set of tasks while thinking out loud about what s/he is doing. S/he will be seated at
a computer with a test facilitator. The session will be audio-recorded. S/he will also be asked to complete one
brief questionnaire before and one after the tasks are given. It is expected that the study will take 1 hour of
his/her time.

All information that s/he provides will be held in confidence and s/he will not be identified in any way in the final
report. There will be no way to link his/her name or your name on this consent form with any of the other
information gathered during your participation in this study. All data will be held securely for the minimum 5
years in the offices of Creative Services at the University of Alberta. After 5 years, all data collected and stored
will be destroyed.

An observer will be present in the room for the period of testing and will take notes. The observer/ note taker will
not reveal any information about individual participants. The observer will not be allowed to be present for the
sessions unless he or she signs the Research Assistant/Transcriber Confidentiality Agreement and agrees to
abide by the University of Alberta Standards for the Protection of Human Research Participants. The researcher
will be the only person with access to the audio cassettes. Certain comments may be quoted or paraphrased in
the final report, but no identifying information will be given beyond selected demographic characteristics. The
participant can withdraw from this study at any time for any reason without explanation and any collected data
will be withdrawn and not included in the study. As parent/guardian, you can make the same request to have
the participant opt out of the study and to have his/her data not included in the study.

As a thank-you for participating in this study, the participant will be given an honorarium of a $10 gift certificate
for the University Bookstore. The honorarium will be awarded even if s/he withdraws from the study.

If you have any questions or concerns about this study please contact:
Christie Schultz, MA

Web Content Consultant, Creative Services

Office of External Relations, University of Alberta

Phone: 721-9885

Email: christie.schultz@ualberta.ca

| have read and understand the above information, and agree to participate in this study.

Participantis Name: (Please Print)

Parent/Guardianis Name: (Please Print)

Parent/Guardianis Signature:

Date:

This study has been reviewed and approved by the Research Ethics Board of the Facilities of Education and Extension at
the University of Alberta. For questions regarding participants rights and ethical conduct of research, contact the Chair of the
Research Ethics Board at (780) 492-3751.
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ArPENDIX G:
UsaBILITY STUDY TEST SESSION INTRODUCTION

Usability Study Test Session Introduction

As you know The University of Alberta website is being evaluated, which is why you are
here. The results of the test will help to improve the U of A website as a useful and
usable resource. This study hopes to assess how easy or difficult it is for people to use
the new version of the website and how easy or difficult it is for people to find the
information they need to work or study here. As a participant in this study you will be
asked to complete a set of specified tasks using the U of A website supplied to you.
You will be asked to fithink-aloud,0 basically describing what you are doing, why you are
doing it, and what you expect to happen while you are doing it. If you are having trouble
with this your observer will help by prompting you with appropriate questions when
necessary. This part of the test will be recorded on cassette in order to ensure your
comments are recorded accurately. You will also be asked to complete one brief
guestionnaire before and after the study. You may decline answering any of the
questions or completing of the tasks if you choose.

| want you to remember that it is the University website that we are testing, and not you
as the user. The website should, by its interface, facilitate all of these tasks, and so an
inability to complete a given task will be seen as a problem with the website.
Discovering problems with the website is at the heart of what we are trying to do with
this study.

Keep in mind: Your opinion matters! Information gathered during these tests will be
used to enhance the usability and content of the University of Alberta homepage.

So please just relax, | will read you the introduction to part 1 of the tasks, hand you the
sheet and you may begin. | will write down observations about what you try and how
you respond, and please feel free to fitalk-aloudd and do your best. Thank you.

Do you have any questions before we begin?
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ArPENDIX H:
UsaBILITY STUDY TASKS DOCUMENT

Usability Study Tasks

Before you begin working with the website, please think about 8 things you would, for
your work or study, need the U of A homepage for. (If you cannot think of at least 8,
think of as many as you can.) For example, what websites or information do you most
often need to find? What do you look for when you come to the U of A homepage. Write
these down on the blanks below. The researcher will then ask you to perform these
tasks and talk aloud as you perform the tasks. After this, you will be asked to perform a
few pre-set tasks.

For example: What is the mailing address of the University of Alberta?

Your main tasks:
1.
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1.

Usability Study Pre-Set Tasks List (Examples, Suggestions)

You may choose from this task list if you wish.

You need to know more about the new grading system. What day does the new
grading system come into effect?

. You want to find out about Campus Recreation intramural leagues. Find the site

that has this information.

. Find a list of Centres and Institutes associated with the University of Alberta.

You want to find the contact information for a researcher on campus. Identify a
source of options for finding a person on campus.

. How many vice-presidents does the University of Alberta have?

You want computing related information. Locate a list of computer related
resources.

You need information that is provided by your Union. (If you are an
undergraduate student, you belong to the Studentis Union.) Find your unionis
website. (SU, GSA, NASA, or AASUA)

You want a job at the University. Where can you find information about jobs or
careers on campus?

You or a student you know is having trouble dealing with an academic offense.
Where can you look for help?

10. You or a student you know needs to register for a course. How can you register

for courses at the U of A?

11.What is the name of the U of A Alumni Magazine?

12.You or high school student you know wants to know about marks they need to

get into the U of A. Where do you find this information?

13. Locate the website for the Department of Philosophy.

14.Find a website that will help you make a donation to the U of A.
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APPENDIX [:
PRE-EVALUATION (QUESTIONNAIRE

Pre-Evaluation Questionnaire

Participant Data
Tick (| ) the appropriate box for each

General Information

1. University Status:

A Faculty

A Faculty Administrator (Deans, Vice-Presidents,
etc.

A Graduate Student

A Undergraduate Student

A Prospective Graduate Student

A Prospective Undergraduate Student
A Alumnus/ Alumna

A APO

A Librarian

A Support Staff (Please describe:

A Community member/ Public
A Other (Specify:

2. Department/School/Unit:

Pseudonym:

Computer Experience

1. | have been using a computer for:
A Less than 6 months

A Between 6 months to 1 year

A 1-5 years

A More than 5 years

2. When using the computer, | feel:
A Very comfortable

A Comfortable

A Somewhat comfortable

A Not at all comfortable

3. luse Internet websites:
A At least once per day

A At least once per week
A Several times a month
A Never

4. | use the University of Alberta
homepage (www.ualberta.ca):

A At least once per day

A At least once per week

A Several times per month

A Never

5. The U of A homepage
(www.ualberta.ca) is my homepage:

A Yes

A No

6. luse The U of A homepage

(www.ualberta.ca) to/for:
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APPENDIX J:
PosT-EVALUATION (QUESTIONNAIRE

Pseudonym:

Post-Evaluation Questionnaire
Overall Usability Questions

1. Overall, finding specific information was (please circle):

Very Easy | Easy | Somewhat Easy | Somewhat Difficult | Difficult | Very Difficult

2. What makes you rate it this way?

3.0rganization of our site was (please circle):

Very Effective | Effective | Somewhat Effective | Somewhat Ineffective | Ineffective | Very Ineffective

4. What makes you rate it this way?

5. As you were using this web site, what did you like? What worked well for you?

6. Aesthetically, what was pleasing? (E.g. text size, ease of finding links, colours, graphics,
spacing, etc.)

7. As you were using this web site, what didn6t you like? What didnft work well for you?

8. Aesthetically, what was not pleasing? (E.g. text size, ease of finding links, colours, graphics,
spacing, etc.) How would you organize the site differently?

9. What would you change about this website?
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ArPENDIX K:
PaymEeENT FORM

Payment Form

| (Please Print Name) received a $10 gift

certificate for the University of Alberta Bookstore for participating in the University
of Alberta research study assessing the usability of the new interface for

www.ualberta.ca

Signature Date
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ArPENDIX L:
INDIVIDUAL SESSION SUMMARIES AND NOTES

Individual Session Summaries and Notes, Round 1
Participant 1, May 13th

fiStaceyo
A Other: Intern/Student/Research Assistant
A Department/Unit: ATL

Observations
Stacey started at the main site and went into the current students section. She never
went back to the main site during the set of assigned tasks. She also stayed in this site
when looking for Alumni information (as an as assigned task.)

A Main websites she uses: Library, Registraris Office, BearTracks. She pointed out later

that they are in her fifavoriteso list.

A When looking for fifinancial statuso (how much owing, etc.), she tried iTuition, Costs, and
Feesd but gave up before clicking into second level iundergraduatet category. She went
back and used Bear Tracks link.

Uses Search to find office of prof; she did not use directory.

Looking for a filive web camo; uses Search.

Observes finoticeso (e.g., for grading system). Expresses approval at ease of finding

information like that.

A Generally: Navigates easily within the site. Navigation plan appears apparent. (E.g.,
easily found links to Careers and CNS help desk.)

A Does not use fiAcademicso section at all. (See below for comment.)

A Likes the bright green on the banner. Overall impression is positive.

T T T

Quotations/Comments
A fiThe current student page was rather crowded. & ltis so white, you donit want to stay on
it. € ExpressNews is not really for students.o
fil would like more colours and graphicso
fiThe search engine was effective; the variety of links was nice.o
fiAs far as University websites go, itis pretty functional.o
filnformation-wise, that website rocks!o
fiThe site is very functional and user friendly, [but it] could use a little more colour and
graphics; aesthetically, itis a little dry.

T T T T T

Suggestions (derived or stated)

A Re-think naming of iAcademicsd category. Stacey assumed this was about Profs.

A Also re-think name of iRecreation and Entertainment.o Assumed these were concert
listings.

A Preference for larger font for iQuick Links.o (Is there a way these can be separated and
bigger? We wouldnit want them confused with the Category links.)
Do we need ExpressNews on the Student sites?

A Make U of A Notices smaller.

3 Most Common Tasks?
A RO Homepage
A Marks (Bear Tracks)
A Finances
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Participant 2, May 13th

fiRonaldo
A Alumnus
A Department of English
Observations
A Looked for Bear Tracks under Prospective Students. (Found it on RO site.)
A Task about Academic Offenses: Used Search. Then tried Current > Academics >
Graduate > Appeals. (Didnit immediately use site or think to use Academics section.)
A Relied on Search for many tasks.
A Aesthetics: likes it, clean. Approves.
A Quick Links menu on homepage not noticed.
A For and About noticed. Font is appealing.

Quotations/Comments

fiThis version brings the best features of the old oneé like ExpressNews, address,
weather, notices.o

With regard to Quick Links on the homepage: iDrop down menus piss me off. But, now
that | know itis there, lill use it.0

fil expect the U of A homepage to be the homepage on lab computers, but | wouldnit
have it on my own computer.d Expectation for main homepage to be on labs, NOT
student page only. Insists that the homepage needs to be a portal to everything and that
students want to access information for other groups.

This participant likes Ryersonis site.

fiSome of the links were organized in non-hierarchical ways, but after some playing, the
site was easy to understand.o

il like the initial website splash page as a portal to finding information about
EVERYTHING at the University of Alberta. Generally, a really good job.o

Suggestions (derived or stated)

Add breadcrumb trail at bottom too.
Re-think order of IABOUT( Categories. Suggested Orders:
A The University of Alberta, Faculties and Departments, Research, Resources and
Services
A Alpha: Faculties and Departments, Research, Resources and Services, The
University of Alberta.
Suggests use of bullets under Quick Links list on Current Students page. (This might
solve the problem of the Quick Links looking like the Categories links.)
Suggests putting Homepage Quick Links elsewhere on page.
Re-think or consider use of fiCategorieso as a term. Links makes more sense.
Perhaps fiCareerso link doesnit belong with search features on homepage. But it should
be on the homepage.
Insists strongly that there be a link to the Library on the homepage.

3 Most Common Tasks?
ExpressNews, Finding people, Libraries
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Participant 3, May 13th

fiBobo
A Faculty
A Department of Economics

Observations

Quick Links menu on homepage noticed (as a box) but not as something to be used for
Quick Links. She says links in it more useful for students.

A Dislikes scrolling on homepage

A Tried to find department homepage. Clicked on Faculties and Department and then
ARTS. Did not see fishow departmentso immediately.

A For and About noticed first.

A Likes that categories are similar to old site.

A Likes the fisofterd [anti-alias Garamond] font on the homepage.

Quotations/Comments
A fiLayout is similar enough to old pages that feducated guessesi paid off.o
A fiVisually fairly easy to tell/guess where to go. Content was easy to find.o
A iiPretty well everything worked smoothly. One broken/missing link came up on a search
for travel claim documents.o
A fiNice, clean look. Link/viewed colours clash a bit with main colour scheme.o
A Didnit use fiStaff sectiond b/c she was used to not finding what she needed there.

Suggestions (derived or stated)
A On Faculty and Department pages, we should iShow Alls immediately, as the default, like
it currently is. (We could keep the Hide Departments as an option.)
A Reconsider term fiCampus resources.o She expected to find library, research materials,
etc.

3 Most Common Tasks?
A Weather
A Access to library
A Access to email/contact info search
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Participant 4, May 14th

fiNicholaso
A Faculty/ Academic Administrator
A Facult® St. Jean

Observations
Uses quick links drop down menu immediately for finding Housing + Foods information;
also used quick links for Bear Tracks.

A Uses iSearcho to try to find a Release of Liability Form.

A Looks for Faculty members contact info by going to their faculty/department page. (In this
case, Education. Had trouble finding contact info. Mentions preference for alphabetical
listing for people.)

Uses Search for new grading system information. (Doesnit notice fiNotices.0)

Looks for iCentres and Instituteso by going to Resources + Services.

Checks quick links first when looking for iAcademic offenseso information. Goes into
Student resources and, with hesitation, academics and then calendar. Doesnit go into
fiundergrado or Grad section.

A Tries to use Directory to find AASUA.

T T T

Quotations/Comments

Refers to the UA main page as fithe green one.o

A Says that there is too much writing on the main page.

A His eye is drawn to the banner pictures and then to ExpressNews, not to 8 major
categories.

A He did not notice the FOR | ABOUT. He says people donit notice things that look like
they are in the margins, like in a book. He suggests dark green for these words.

A Likes Prospective Students/Current Students content and agrees that this needs to be on
the front of the site.

A Notes that Centres and Institutes section is very outdated.

A fiAll the necessary information is included on the various pages that pop up once one
knows about the ifori and tabout.i

Suggestions (derived or stated)

A On Faculty and Department pages, we should iShow Allo immediately, as the default, like
it currently is. (We could keep the Hide Departments or iShow Faculties Onlyd as an
option.)

A An online version of the phone/office/etc. directory would be valuable. (Like the one that
is printed.) Directory should be complete®not just names/numbers. Perhaps iU of A
Directoryi in its incomplete form should be called fiFind a Persond

A Resources and Services should be even more fiall encompassingd when possible.

A Faculty member doesnit understand how to get to the information provided in the
Academics sections of iStudent Resourcest or iCurrent Students > Academics.o Rethink
term fiAcademics.o

3 Most Common Tasks?
A Doesnit currently use the homepage.
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Participant 5, May 15th

fiTammyo

Current Student, Undergraduate
Science/ Psychology

Observations

Uses Search to try to find a profis e-mail/office hours. (Does not use directory.)

Looks for a course website with Faculties and Departments link. Goes to Faculty of
Science site. Doesnit see Department listing. Tries fiResources and Serviceso and looks
in Bear Tracks. Gives up.

Looks for libraries. Does not use quick links. Tries fiResources > Student Resourcesd
then Current Students then Research. Gives up.

To find exam schedules, goes to iResources and Servicest and uses link to Bear Tracks.
(Didnit see quick link drop down menu.)

To look for courses: goes to Current Students and then into the Calendar. Eventually
finds necessary information.

Campus Rec: Resources > Student Resources > Campus Rec

To look for information about Vice-Presidents, goes to About > Admin.

To look for information about Philosophy Department: goes to Faculties and Departments
and then to Faculty of Arts site and finds it through there.

Quotations/Comments

Library site needs to be on the homepage and elsewhere. Participant wants to see the
word fiLibraryd on the homepage.

Did not notice the quick links. (In discussion, could not find them even after being told
they were on the page&iiThis would have been really useful if | had seen it.0)

Doesnit think For/About matter or make a difference.

fiAcademicso as a category doesnit workdil would never click on itidbut likes the
information under that category. Would rather pick from Undergrad/Grad first and then
see the whole list of choices.

Doesnit like the term iComputingd because it sounds like itis about computing science.

Suggestions (derived or stated)

Re-think naming of iAcademicso category. (Essential.)

Put Library link on homepage and in other quick links menus.

Level 2 under current students: Undergrad/Grad/Continuing > Level 3 with
Think about use of FOR/ABOUT headings.

Re-think fiquick linksé drop down menu.

3 Most Common Tasks?
A
A
A

Grades
Search for People
Course Calendar/Schedule
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Participant 6, May 15th

firamo
A Graduate Student
A Department of Electrical and Computer Engineering

Observations
Generally, tasks proceeded quickly; items seemed easy to find.

A Tendency to stay on a single sub-site before going back to homepage. For instance, she
was on the Resources sub-site and was asked to find information about Bursaries. She
found it via Student Resources > Bursaries. (Shows that this section needs to be
comprehensive.)

A Scans Quick Links list in sub-sites while she didnit notice the quick link drop down on the
homepage.

A Despite scanning quick links in sub-site, she did not see fiFaculty of Graduate Studies
and Researcho when she was looking for FGSR.

A Looking for information about new grading system: checks Current Students > Tuition,
Bear Tracks. Performs search. (Does not notice fiNotices.0)

A When looking at the Faculties and Departments page, she did not notice iShow
Department.o

Quotations/Comments

A il think the links take me to find information easily.o
Quick Links menu valuable when noticed.

A Would like to see more links/information in blank white space under ExpressNews
Column

A Move the University address to bottom.

A She likes the news a lot; would want to see even more news. She especially likes the fiU
of A In The Newso) page.

A fiHide or Show Departments: Show Department under specific headings.o

A Search by Google is a good feature.

Suggestions (derived or stated)
A Re-think naming of iAcademicsd category. (Essential.)
A Put Library link on homepage and in other quick links menus.
A Level 2 under current students: Undergrad/Grad/Continuing > Level 3 with everything
A Show departments first under Faculties/Departments

3 Most Common Tasks?
A Information about departments
A FGSR
A Careersat U of A
A To get campus News
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fiFredo

Participant 7, May 15th

Support Staff
International Institute for Qualitative Methodology/ Nursing

Observations

Initial impression: positive. Says this version is fifar bettero because it has less stuff.
Says ExpressNews takes up too much space.

Doesnit like iDonorso as a heading b/c it looks like weire begging for money.

Doesnit notice/use Quick Links dropdown on main page.

Asks for Library link on main page.

Navigates through site easily directly to find benefits information, computing resources
information.

Uses iiShow Departmentsi after scanning Faculties list and not finding a listing for
fiPsychology.o

Says that Contact Us page is weird. iWwhose phone number is that?0 Comments that he
didnit immediately see the links in the green bar header under the banner.

He doesnit like that the ExpressNews area become the Quick Links area as he expects it
to keep being ExpressNews.

Quotations/Comments

fiReorganize main page to get rid of FOR/ABOUT." (Says FOR category doesnit make
sense, but ABOUT does.)

fiGet rid of green [background].o Dislikes the dark green.

fiOverall, better than the old main page.o

fion subpages, the links are too bold.o

il dislike the categorization of FOR/ABOUT but much of it was organized very well.
fiMost things were very easy, however, some were more difficult®not intuitive®required
going back.o

Put the quick links somewhere across the top.

Too much asking for money: Donors and Giving are both visible.

He prefers the white background but says in a large browser it would be too much;
suggests light green.

Suggestions (derived or stated)

Consider placement of Quick Links bar on side in subpages. Perhaps under search? At
least consider look of Quick Links vs. Categories vs. Links on subpages.

Get rid of CNS in front of CNS services under iComputing.0 Rename fiMircrostoreo to
include fi(Computer Store)d

Add library link to main page.

Re-think iAlumni, Donors, and Communityd heading.

Events link on homepage should go to all events.

3 Most Common Tasks?
Finding people

Checking weather
Finding resources
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Participant 8, May 20th

fiDouglaso
A Current Student, Graduate
A Educational Policy Studies

Observations
Does not notice iShow Departmentso option/link when looking for a department page.

A Has trouble finding link to library website.

A Academic section does not give him what he expects®when he does go into this section,
he gives up when he sees the choices filundergrad/Grad/Continuingé and says that he
then expected course outlines/lists, not the information he was looking for. (He instead
gave up and uses Search function.)

A Overall, his navigation through the site was straightforward and easy and he appeared to
navigate the site easily.

Quotations/Comments
Library site needs to have more prominent link.

A In discussion about fiQuick Linksd on interior and homepages: He suggests that if he
knew what was there/ was familiar with it, it would be useful. (He didnit really notice it on
his own, though.)

A Aesthetically: iiText size was fine.d iThe overall colours seemed darker than the current
site.0

A fiThe fori and tabouti grouping did not seem clear to me immediately.o He suggests that
ABOUT section might be about stuff for non-UofA people.

A iiUsing icurrent studentsi link seemed to work well for my chosen tasks.o

Suggestions (derived or stated)
A Re-think naming of iAcademicsd category. (Essential.) Level 2 under current students
with everything (Undergrad/Grad/Continuing after first step is not clear.)
A Put Library link on homepage and in all other quick links menus.
A Think about use of FOR/ABOUT headings.
A Add WebMail and WebCT links to Computing page.
A Show Departments first (use option to hide departments).

3 Most Common Tasks?
A Email
A Library
A Campus Recreation
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Participant 9, May 20th

fiMooseo
A APO
A RSO/Engineering

Observations
He likes that fiUniversity of Albertao in the banner stands out more and that the address is
clearer. Likes that itis cleaner, less cluttered.

A Has trouble finding the directory. Doesnit notice it in the green bar below the banner on

the 2™ level page.

He used the fiShow Departmentso link, but thatis what he needed.

Generally used Search to find pages.

Did not notice Quick Links dropdown on main page.

First of our user group to use 800X600 Resolution.

T T T T

Quotations/Comments

He likes the flless cluttered home page.o

He likes the ficolours/masthead.o

He dislikes that the 2" level pages are very plain.o

He dislikes that the fiQuick Links have limited selection.o

He would like to see a brief intro about the U of A on the homepage about location, size,
specialties, etc., and maybe a greeting from the president.

Too Too Too T T

Suggestions (derived or stated)

A Show Departments first (use option to hide departments). Even though he used the
fiShow Departmentst link, what he and others seem to need more often is a link to a
department.

A Think about title of Directory. Add link to all quick links 2"%level menus.

A Consider making the iQuick Linkso heading on Level 2 pages more prominent. (More like
the size/feel of the express news header.)

3 Most Common Tasks?
A Phone Directory
A News
A Faculty/Dept Info
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Participant 10, May 20th

fiGeorgeo
A APO
A Office of the Registrar and Student Awards

Observations
His comments about the site were very positive. His impression was that fiit looks really
niced and that it is ifar easier to navigate.o

A He really liked that he was not overwhelmed with text on the homepage.

A Sometimes there is less differentiation between the pages provided by the U of A
homepage and those that are external sites, especially when they are part of the U of A
web project. (Note: sometimes we look as though we are responsible for other sites.)

A Overall, his navigation through the site was straightforward and easy and he appeared to
navigate the site very easily.

Quotations/Comments

fiThe site was very user-friendly, clean, and informative.o

A il had no problems navigating through [the site].o

A iiThe headers used were very intuitive (i.e. they made sense), and the overall look of the
page was very clean.i He also suggested that he appreciated that there was less text and
that this worked because the headers made sense.

A il have no suggestionsdit was a good site.0

A fiGreat job!d

Suggestions (derived or stated)
A Rather than fiShow All Departmentso first, keep it as is, but make the Show Departments
link more prominent.
A Side note: Google link titles should be bolder/underlined. Search page should have new
look too. Google link on homepage doesnit need to be there. It can just be on the Search
Results pages.

3 Most Common Tasks?
A Admissions info
A Human Resources info
A Faculty/Dept info
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Participant 11, May 22nd

fiRupao
A Librarian
A Alumna

A School of Library and Information Studies

Observations
Upon scanning the page initially, approval for the look is expressed: she likes the colour,
that it is finot cluttered,0 but she says she would prefer that it all fit in one screen.
A She notices and scans the Quick Links menu initially. Therefore, she was familiar with the
items there and used the Quick Links when appropriate.
She likes the ease of finding weather info and campus news items (ExpressNews).
She navigates the site very easily; the interface facilitates her tasks.
Difficulties arise when a specific site that she is looking for is not actually indexed. (For
example, she looks for a department alumni association under Alumni, but it is not indeed
indexed there. She does find it via the department list.)
A Some frustration is noticed when she cannot get to a department site directly®she does
not notice the iShow All Departmentso link.

T T T

Quotations/Comments

A il like the way the menus are arranged and also there are more than one way to get
around to the page info you want to find.o

A fiText size is good for some. But some important features are hidden, e.g. finding
information about departments.o

A il like the colours and the interface is eye pleasing.o

A fiPut the breadcrumb trail at the bottom or on the top of all pages with a bigger font.o

A fiThis is much better than the last one.o

Suggestions (derived or stated)
A Show Departments first (use option to hide departments). She did not see iShow
departmentso link and tried to find department site from less uniform Faculty site.
A Put the breadcrumb trail at the bottom of all pages too.
A Add a fisuggest a siteo option.

3 Most Common Tasks?
A webMail
A Department Info
A Student Info
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Participant 12, May 23rd

fiScotto
A Faculty/Administrator
A Psychology

Observations
Upon scanning the page initially, approval she comments that she doesnit like the dark
bars; dislikes that she has to scroll to see the whole page and questions why we need the
notices (iHow are they different from ExpressNews?0).

A Likes the for/about categories and spacing. She comments that itis very useful.

A She notices and scans the Quick Links menu initially. However, a preference is
expressed for an expanded quick links menu (e.g. to include iCalendar). Link to
Calendar would be valuable for Faculty and staff (especially Academic staff).

A She does not notice the iShow All Departmentsd link at first, but likes the feature.

A Pages not associated with the homepage (e.g. Faculty sites, etc.) are thought to be part
of the U of A website as a whole. Expresses a preference for similar looks and navigation
structures on Faculty sites.

A Uses search to perform many of the tasks.

Quotations/Comments
A fiNice top-level navigation, but | have to move in a number of pages to get to a specific
category.o
A fiSearch in a central location prompts searching.o
A fiQuick links needs to be expanded.o
A Doesnit like that ihomepage looks different from second pages.o

Suggestions (derived or stated)

A Show Departments first (use option to hide departments). She did not see iShow
departmentso link and tried to find department site from less uniform Faculty site.

A Think about how Campus Events will work on the main page. (Show a few? Link to all?)

A ExpressNews Archives, etc.: link to ExpressNews whole page on main page. Does
ExpressNews get a new look too?

A Should ExpressNews be on all Level 2 pages?

A Consider terms fiCategoriesd vs. fiLinks.o

A Consider way to not have scrolling on home page.

A Do Notices on homepage need a header to distinguish them from ExpressNews?

3 Most Common Tasks?
A Searching for U of A info
A Browsing
A Reading ExpressNews
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Individual Session Summaries and Notes, Round 2

Participant 1, June 11th

fiTurboo

Graduate Student
Electrical and Computer Engineering

Observations

Participant navigates through the site with ease.
Participant doesnit distinguish between the U of A main website and other sites with the

U of A logo/label on them; that is, participant considers all U of A websites part of the U of

A website.

Quotations/Comments

fiFor my familiar information, it is easy to find. But for othersi information, itis a little
difficult for me.o [She had trouble finding faculty info on other department sites, not the U
of A main site.]

fiThe site is cleaner than the old page.o

Participant likes that the page is clean and not fancy; participant likes the quick links.
She finds that the search comes out with information that isnit needed and feels that it is
therefore ineffective.

She would prefer brighter colours.

fiPlease refresh U of A homepage (www.ualberta.ca) every year. Make it look different
and energetic.0

Suggestions (derived or stated)

Add CaPS website to current students Quick Links list.

3 Most Common Tasks?
Check information about course lists and marks, academic professors information, read
U of A news
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Participant 2, June 11th

fiGoblino

Support Staff
Human Ecology

Observations

Participant disliked the main links as images and the quick links as text hyperlinks&felt
this was two difference linking methodologies. That is, it wasnit immediately clear to this
participant that the top links were sections and the Quick Links were quick links. (Perhaps
the header was missed.)

After a few moments looking at the site, the user found that links were where he expected
them to be and found necessary information.

The participant used the Faculties and Departments page with ease.

Quotations/Comments

iWwhen | caught on to how the links were supposed to progress, everything | wanted to
find was pretty much where | looked for it.0

fiThe layouts were clean and the progression of the links obviously has had a lot of
thought put into them. A momentis thought about a link gives one a good idea of what
one will find behind them.o

fiEverything was laid out well and readable with a good proportion of white space.o
This participant dislikes news stories on the homepage.

Suggestions (derived or stated)

Perhaps the fishow descriptionso option would be useful, but it needs to be more visible.
Add fiLibrarieso link to Research section.

3 Most Common Tasks?
Researching on campus resources and finding contacts that | can talk to.

PAGE 50



UsABILTY STUDY FOR THE UNIVERSITY OF ALBERTA WEBSITE PAGE §T

Participant 3, June 11th

fizeuso
A Graduate Student
A Ed Psychology

Observations
A Participant navigates through site with ease.
A He suggests that the Categories/Links option is non-intuitive to this user, though he does
use it successfully.
A Participant uses the Search feature.

Quotations/Comments
A Participant finds that changing sites (leaving the main site and visiting a site like CNS) is
jarring. More so, that format/navigation changes is jarring. iFor most people if it says U of
A, they donit care that itis not the main site. Work for continuity.o
A fiGetting rid of yellow is good&itis hard on the eyes.o
A He likes that the Quick Links are visible.
A He expects to find information about construction on campus on the site.

Suggestions (derived or stated)
A The ishow descriptionso option would be very useful for novice users, but it needs to be
more visible.
A Is there a comprehensive document that outlines grad requirements? If so, we should
provide a link to that. (Though, is this at the discretion of departments?)

3 Most Common Tasks?
A Weather, News, Contact Info
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Participant 4, June 11th

fiFidelo
A Prospective Undergraduate Student

Observations
Navigated within the site very easily and quickly. Used quick links on homepage and on
2" level pages.
A Participant pauses to read categories before making a selection®sections arenit
necessarily scanable to a new user, but they are functional.

Quotations/Comments

A Fidel thought that the site looked very professional.

A il was able to find what | was looking for in a short period of time most of the time.o

A filn most instances it was clear what was meant by the title of the links but in some |
thought they seemed somewhat interchangeable.o

A il found the green pleasant and the text size useful.

A The iiford sections really worked well for this participant.

A The white space on the 2" level pages was disliked.

Suggestions (derived or stated)

A Category fiRecreation and Entertainmento might be renamed fEntertainment and Sportsd
as much of the category relates to sports.

A fiEntrance Averages) as a term didnit mean fiMarks you need to get into the U of A.0
(Consider adding this line as well.) We are using RO terms, but some may need to be
revisited or enhanced with additional description in the link title.

A This participant would suggest that the for/about divisions should be made stronger.

3 Most Common Tasks?
A Library, Map, Student Groups
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Participant 5, June 12th

Undergraduate Student
Recreation and Leisure Studies, Faculty of Physical Education and Recreation

Observations

Navigated within the site very easily and quickly. Completes all tasks directly.
Participant may not have noticed/understood for/about categories on main page.

Quotations/Comments

Likes that there is information about Edmonton under about fiThe University of Alberta.o
This participant would prefer larger/bolder text for links, bolder text for main headings.
(She suggested that the main categories be organized differently, but didnit suggest how
or why.)

fil liked having a lot of the main links listed right on the main page. E.g. Bear Tracks,
WebMail.o

This participant would prefer more colours, photos, graphics, etc. fiFor a prospective
student, it might not give a very good idea of what the U of A is about& more graphics,
photos of campus, people, atmosphere.o

Suggestions (derived or stated)

Banner on 2™ level pages could click to home.

Suggest that green bar on level 2 pages also appear on home page.

Would rather see a solid colour in the background on the 2" level pages; would prefer
more colour in general.

Consider making notices on 2" level smaller (like on main page).

Consider making For/About even more noticeable.

Consider changing photos in banner. The one that seems to derive comment in this
regard is the Pandas photo, that there is too much varsity. The accompanying suggestion
is that we change the main banner with the seasons (or perhaps academic seasons of
fall/winter/summer).

3 Most Common Tasks?
Library, Bear Tracks, CaPS
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Participant 6, June 12th

fiJeremyo

Prospective Graduate Student
Engineering

Observations

Navigated within the site very easily and quickly. Completes all tasks directly.
Participant suggests that the for/about is confusing because he thinks that there will only
be one way to get to any one piece of information. That is, it might not be obvious to
some users that there are different ways to get to the same thing. This is interesting
because of this useris swift ability to complete all the tasksdis it assumed that he found
the only instance of a particular link?

Quotations/Comments

He likes ExpressNews on main page and that it is current and changes daily.

He likes the look of the page because it is less cluttered on the left.

fiPartly, it is similar enough to the current site that my knowledge of its current structure is
directly applicable.o

This site has fistronger visual impact.o

fiSite looks cleaner (especially on homepage) and homepage is less busy than at
present, though past the first page, this goes.o

Participant likes quick links&filets me get to where | wanted to go quickly.o

He likes the white background and that there is less use of yellow/gold.

filmages at the top of the main site fit together better®didnit fit well on old site.o
There is some confusion about which link to choose because fithere is overlap.o
There is too much yellow/gold on 2" level pages.

Generally sees this as improvement and that the site is aesthetically pleasing.

Suggestions (derived or stated)

Consider making notices on 2" level smaller (like on main page).
There is overlap so that users can get whatever information they need following a path
that is intuitive for them. Most users like this; can we be clearer about this?

3 Most Common Tasks?
ExpressNews, governance information, course descriptions and listings.
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Participant 7, June 12th

filnigoo
A APO
A Office of the Dean of Students

Observations
A Navigated within the site very easily and quickly. Completes all tasks directly.
A This participant expressed that an overall enthusiasm for the site, aesthetically and in
terms of navigation.

Quotations/Comments
A fiCategories are much clearer.o
The site is fivery navigable.o
fiCategories were clear, intuitive.o
fiMain page appears cleaner, less cluttered.o
This participant also suggested that this version of the site will be likely become the
homepage used at work, though it isnit currently.

T T T T

Suggestions (derived or stated)
When using the term fiOther Campus Resourceso (which seems to accurately suggest the
information it contains), put the link at the bottom of the list&the one exception to using
alphabetical ordering.
A Remove iiThed from the Board of Governors and Senate links.

3 Most Common Tasks?
A Policies and Procedures, Contact Info, Unit Info
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Participant 8, June 13th

Faculty
Modern Languages and Cultural Studies

Observations

Navigated within the site very easily and quickly. Used quick links on homepage and on
2" level pages.

This faculty member uses fiCurrent Studentd section before fiFaculty and Staffd section to
find information about iCampus Recreationd because of expectation that student section
would have more information about this. This is not a fiproblemd per se, but points to the
fact that users may navigate based on expectation of the previous site.

Re: filt seems like youire just providing multiple paths to the same information.o This is
what wefre doing. Can we make this clearer?

He suggests that the main homepage is very different from other U of A Web Project
sites, but also sees U of A Web Project sites as part of the same main U of A site.

Quotations/Comments

fil like getting to things quickly, not following several links. Organizing things into
identity/purpose makes more reading and having different identities poses non-trivial
existential questions.o

I liked fithe search boxo and fiquick links, though lid discourage alphabetic lists if they can
be avoided.o

I liked the ficlean layout,o the fifont of for/about links.o

filid suggest softening the images a bit (from top strip).o

fiFind other solutions for large green borders on large monitors.o

filt seems like youire just providing multiple paths to the same information.o

Prefers to see 2™ level links on homepage, but still comments that the main homepage is
busy. Participant suggests use of dropdown menus.

Suggestions (derived or stated)

Reconsider fiCurrent Studentso section. Offer link categories immediately.
Is there a way to search LDAP from the homepage?

Put iSearch the U of Ab as the search bar text.

Add mention of fivisitorsd to site (for conference visitors, etc.).

Do quick links on homepage need to be alphabetical?

Top Nav bar on homepage

Change Privacy site to new look

3 Most Common Tasks?
ExpressNews
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Participant 9, June 16th

fiJadeo
A Other
A Human Ecology

Observations
Navigated within U of A main site very easily and quickly.

A Participant did not distinguish between U of A main site and other sites associated with
the U of A (e.g. TTC, Human Resources, Staff and Student Payments). The participant
had some difficulty navigating after leaving the main site, within other department/unit
sites.

Quotations/Comments

A fiSome things | found easily. Other things took me a while to find, such as Payroll
Deadlines and Forms. The first 3 layers [the U of A main website] were easy to navigate.
I encountered problems on the department homepages.o

& fiThe labels used were readily understood. | didnit see the Quick Links when it was on
the right hand side, though. (Left hand or bottom placement | saw.)

A lliked that you could fienter the website via audience or topic.0

A 1 didnit like the filack of familiarity/consistency in the look/layout across departments on
campus. | didnit know when | had left the U of A site and entered other on-campus
department sites.0

A fiSome pictures in the banner | donit like. | donit see their relationship to the U of A
(leaves) or the picture of the woman who looks like she has a lazy eyelid (half closed).0

Suggestions (derived or stated)
A This participant stated that it would be useful if department/unit sites shared common
navigation/search/layout schemes, so that each site would fiwork the same way.0
A Add Plotter link to Computing page.
A Add Provost forms page to Forms page.

3 Most Common Tasks?
A WebCT, sending posters to plotter, accessing Research and Trust funding, accessing HR
policies, procedures, forms
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Participant 10, June 16th

fiMaryo
A Support Staff
A Alberta Centre for Active Living

Observations
Navigated within U of A main site very easily and quickly.

A Participant did not distinguish between U of A main site and other sites associated with
the U of A (e.g. TTC, Human Resources, Staff and Student Payments). The participant
had some difficulty navigating after leaving the main site, within other department/unit
sites.

Quotations/Comments

A fiMost items | access were readily available on the homepage.o

A There is fless clutter to the homepage than previously.

& fFrequently accessed info is in Quick Links.o

A fiSearch box is very obvious and responsive to search items&the first hit was always the
item | was looking forlo

A It fiwould be important to be able to adjust text size®could not change size in the iViewo
option.o

Suggestions (derived or stated)
A Alter the text properties so that the user can change the size of the text using the
browseris View > Text Size option.
A fiAdd building hours to links under Campus Map.o

3 Most Common Tasks?
A Course info, Campus Rec, ExpressNews




